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Financial Statements 2019



• On February 2020 Alma Media announced to sell regional 
news media business and printing operations to Sanoma 
Media Finland. 

• Businesses to be divested are consequently reported as 
discontinued operations in Alma Media’s 2019 financial 
reporting.

• In this CEO’s presentation, all quarterly and FY figures, 
including corresponding periods in 2018, include both 
continuing and discontinued operations
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Janakkalan Sanomat
Jämsän Seutu
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Share of digital business of Group revenue

Including discontinued operations
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Content 11% 
(+16.0%)

Services 12% 
(+3.1%)

Advertising 
77% (+2.2%)

Digital revenue split

17 27 36 44 40 49 57
78 84 95 104
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5.8 %

51.6 %
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Digitaalisen liiketoiminnan liikevaihto Osuus liikevaihdostaRevenue from digital business Share of total revenue



International operations

Finland
74 %

Croatia
2 %

Baltics
3 %

Sweden
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Slovakia
4 %

Czech 
Republic

12 %
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Adjusted operating profit 2019 % 
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Revenue  2019 %
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Net debt and gearing

Net debt, MEUR and gearing, % 
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Equity ratio, 
2015–2019
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Cash flow and cash conversion

Cash conversion= (Adj. EBITDA-capex/ adj. EBITDA)
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Cash flow, EPS and dividend

.

Effective divident yield 2019: 5.0%
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Alma Markets

Revenue Adjusted operating profit

MEUR

83.2
96.4 100.0
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MEUR

http://www.monster.hu/


Alma Talent

Revenue Adjusted operating profit

MEUR
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Alma Consumer

Revenue Adjusted operating profit

MEUR
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Outlook For 2020

• The coronavirus epidemic and the related restrictive measures have resulted in 
a sudden change in Alma Media’s operating environment, and uncertainty 
has increased to a significant degree.

• In the current exceptional circumstances, Alma Media considers visibility to 
be weak and the Group will not issue a guidance for 2020 at this stage.

• On 25 March, Alma Media withdrew the guidance previously given in 
February 2020.



STRATEGY



Building A Top-Tier European Digital Media 
And Service Company

2005-2010

2010-2015

2015-2020

Acceleration of 
growth utilising
the possibilities 
of digital

2020-

New openings

Acquisition of Central 
European digital 

recruitment
marketplaces

Sale of MTV3
broadcasting

Public bid of  Talentum Divestment of 
regional media
business and 
printing operations

Online becomes 
significant

Growth and 
internationalisation
of digital services



Sharpening strategic focus on digital

Growing 
marketplace 

business 
in Finland and 
internationally

Developing national 
multi-channel 

consumer media and 
services

Leveraging 
professional media 

and b2b-services




